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→ With a focus on contemporary design and architecture  
 in Toronto, and an increasing emphasis on fashion and  
 city culture, Designlines offers a unique media platform to  
 influence a young, professional, trend-setting audience.  
 Designlines presents the opportunity to reach design lovers  
 and sophisticated consumers with a targeted campaign. 

→ Our audience continues to grow! In 2012 we are increasing  
 our circulation to 65,000 copies per issue. 

→ We provide additional exposure to our print advertisers   
 through Designlines' digital edition and our website, which  
 includes extended versions of the guide listings.

CIRCULATION
NOW 65,000 COPIES PER ISSUE ARE DISTRIBUTED  
AS FOLLOWS:

SPRING 2012
→ 15,000 to select Globe and Mail subscribers in Toronto
→ 10,000 to select Toronto Star subscribers in Toronto
→ 25,750 to showrooms, galleries, boutiques and design events
→ 2,250 on newsstands across the GTA
→ 10,000 to attendees of the Toronto Interior Design Show (IDS)
→ 2,000 to attendees of the One of a Kind Show

THE GUIDE ISSUE 
(with neighbourhood maps and extended listings)
→ 15,000 to select Globe and Mail subscribers in Toronto
→ 15,000 to select Toronto Star subscribers in Toronto 
→ 27,750 to showrooms, galleries, boutiques and design events
→ 2,250 on newsstands across the GTA 
→ 5,000 to attendees of the CONTACT Toronto Photography Festival  
 (distributed at art galleries, restaurants, cafés and public spaces)

FALL 2012
→ 15,000 to select Globe and Mail subscribers in Toronto
→ 15,000 to select Toronto Star subscribers in Toronto
→ 28,750 to showrooms, galleries, boutiques and design events
→ 2,250 on newsstands across the GTA
→ 3,000 to attendees of the IIDEX/NeoCon show

WINTER 2012
→ 15,000 to select Globe and Mail subcribers in Toronto
→ 20,000 to select Toronto Star subscribers in Toronto
→ 25,750 to showrooms, galleries, boutiques and design events
→ 2,250 on newsstands across the GTA
→ 2,000 to attendees of the One of a Kind Show 

SPECIAL MARKETING PROMOTION:  
Designlines newsstand distribution will include a special promotion  
at Chapters/Indigo bookstores throughout Toronto.
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CONNECT WITH TORONTO’S DESIGN- 
SAVVY PROFESSIONALS WITH A UNIQUE  
AND TARGETED PUBLICATION

HERE’S THE BIG NEWS FOR 2012:

→ TOTAL CIRCULATION NOW AT 65,000

→ INCREASED DISTRIBUTION IN  
 THE GLOBE AND MAIL

→ NEW DISTRIBUTION IN THE  
 TORONTO STAR

→ MORE COPIES DOWNTOWN AND IN THE GTA

→ NEW WEBSITE LAUNCHING IN 2012

BE PART OF THE  
EXCITEMENT AND LIVE  

BY DESIGN IN 2012
Take advantage of our  

competitive rates.  
Contact Designlines at  

416 203 9674 or  
info@designlinesmagazine.com

WHY DESIGNLINES



WEBSITE
The Designlines website offers unique content in the form of exclusive 
and fully mapped listings of contemporary design shops and showrooms 
as well as the furniture, fabric and accessory lines they carry. Complement 
your print activity with a presence on designlinesmagazine.com and reach  
a design-oriented audience.

SIZES Width x height (pixels)

Leaderboard 728 x 90

Skyscraper 160 x 600

Button 180 x 150

RATES 

Leaderboard $1,600 per month 

Skyscraper $825 per month

Button $420 per month

PUBLISHING SCHEDULE
Space Material   

Issue deadline deadline Distribution

Spring 2012 Dec 2, 2011 Dec 9, 2011 Jan 10, 2012

The Guide Issue Mar 20, 2012 Mar 27, 2012 Apr 23, 2012

Fall 2012 Jul 5, 2012 Jul 12, 2012 Aug 6, 2012

Winter 2012 Sept 13, 2012 Sept 20, 2012 Oct 15, 2012

ADVERTISING SIZES
Width x height 

Size (inches) 

2-page spread 17 x 11 1⁄8 (bleed)
 16 3⁄4 x 10 7⁄8 (trim)
 16 1⁄4 x 10 3⁄8 (live area)

1 page 8 5⁄8 x 11 1⁄8 (bleed)
 8 3⁄8 x 10 7⁄8 (trim)
 7 7⁄8 x 10 3⁄8 (live area)

½ page – horizontal 8 3⁄8 x 5 1⁄2 (trim)

½ page – vertical 3 5⁄8 x 9 7⁄8 (trim) 

ADVERTISING RATES
Size 1X 2X 4X

Front cover Z-fold $12,900 $12,600 $12,100

Inside front cover – 2-page spread $6,370 $6,235 $5,880

2-page spread $5,418 $5,280 $4,935

1 page $3,272 $3,140 $2,860

Outside back cover $3,995 $3,853 $3,465

Contents, inside back cover $3,666 $3,558 $3,290

½ page – horizontal/vertical $1,968 $1,886 $1,700

Note: A 10% discount is available for current AZURE advertisers  
with a minimum of four booked insertions in 2012. 
All rates are listed as net prices.

VALUE-ADDED BENEFITS 
All Designlines advertisers will have complete website integration on  
designlinesmagazine.com. Listings on the web guide can be highlighted 
and placed up front for $350 per issue ($1,000 per year).

FILE FORMAT *

Disk  DVD or CD-ROM (please include a printed  
directory of the disk)

FTP FTP information available on request

File formats   PDF (with fonts embedded and no trapping),  
Quark or InDesign file (collected for output,  
with all fonts included and all pictures saved in CMYK), 
Photoshop or Illustrator files**

Bleed  1⁄8" (on full pages, spreads and half-pages  
  with bleed only)

Type safety  1⁄4" from trim size (on full pages, spreads and  
  half-pages with bleed only)

Scans  All images at 300 dpi in CMYK (no RGB files)

Line screen 150

Match print  Digital colour proof (Pictro), match print***

***  Material requiring changes or supplied in formats other than those outlined above  
is subject to production charges at prevailing rates.

*** File format should be EPS with fonts rasterized or outlined.

*** We do not guarantee colour reproduction without a high-quality match proof. 
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CREATIVE SPACC S CCE

Micah Lexier’s art lies in his meticulous 
arrangements of everyday items. 
His Queen West apartment is just as 
carefully curated 

By Terence Dick

Cardboard cutouts, handwritten envelopes and 
diagrams from technical manuals – the sort of 
ephemera that clutter our daily lives – are just the 
kind of found materials Micah Lexier has spent  
his career collecting and curating. This is an artist 
who finds beauty in the banal and takes pleasure  
in creating order out of chaos. 

Unsurprisingly, he needs an elaborat
to organize this collection of stuff. In his
above a Queen West art gallery, two w
lined with shelves that house catalogue
boxes full of the artifacts that he continue

The focal point of Lexier’s space is a
of low-rise cabinets running the length 
in the south-facing living and dining ro
storage units house his limited-edition
artist-made books. More importantly, th
as display surfaces for a fascinating col
of sculptures he has been given by or b
artists and friends, plus assorted objets 
(they’re much too clever to be called kni

EVERYTHI
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DESIGNLINES is published by 
AZURE Publishing Inc. 

460 Richmond St. W., Suite 601
Toronto, ON Canada  M5V 1Y1 
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ENVIRO SPACE

Re-Vu’s small-lot house is not  
only easy on the eyes,  
it’s good for the environment 

By Brenda McComb 
Photos by James J. Burry

With modern rebuilds popping up all over, 
it’s clear the race is on to modernize our city’s 
housing stock. Call it the “Dwell-effect,” but
more and more of these homes are not just cool, 
black boxes; they’re green abodes. In line 
with this trend, Re-Vu took a dowdy bungalow
on a quiet street near Christie and St. Clair
and replaced it with a striking structure. Beyond 
curb appeal – clean lines, slick slate-and-wood

cladding and a street-front clerestory –
it’s an eloquent example of this new breed of 
sustainable builds.

The young firm spared no effort ensuring that 
this house would be a model green citizen.
Re-Vu maintained the 74-square-metre footprint
of the original home through a staggered teardown, 
first pouring a new basement below the existing 
structure and then demolishing the house. Eighty
per cent of the materials were diverted from
landfill: the bungalow’s lumber was used to make
forms for pouring concrete and a garden shed, 
and concrete slabs from the old front porch now
serve as pathway paving stones.

Aside from its elegant design and layout, the
guts of this house are also remarkable. Two

storeys tall, it is a machine, drawing energy in and
preventing heat from leaking out: solar panels 
contribute power while rooftop gardens absorb
carbon dioxide and enhance insulation. Inside, 
a high-efficiency gas boiler powers radiant floor 
heating, and special pipes recover the water’s
heat before it goes down the drain. Most of the
lighting, appliances and windows are Energy
Star–approved.

None of these features come cheap, but 
over time the energy savings will be substantial. 
Re-Vu plans to continue to innovate and
experiment until building green is affordable enough
to become the norm. 

RE-VU.CA

GREEN
COME
TRUE
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GREENBUILD 
EXPO
It might be geared toward 
professionals, but don’t over-
look this all-things-eco building
show. In addition to a film
fest and tours of the city’s
sexiest sustainable buildings,
there are gems to be found
here. The expo has home reno
products you won’t find at 
a hardware store, ranging from 
smog-eating roof tiles to 
automated recycling bins.  

There’ll be a ton 
of solar panels at the 
show but those by 

SolarDock mount at an angle 
and soak up 20 per cent 
more sun than its flat-mounted 
friends. SOLARDOCK.COM

Green your driveway
(and prevent storm 
water run-off) using 

porous, interlocking pavers. 
Boddingtons’ are made from 
recycled plastic – fill with grass 
or gravel. BODDINGTONS.US

ugly and are often 
breeding grounds for

mosquitoes. Here’s a neat
alternative: custom Rainwater
Pillows slip under decks and 
into other nooks to catch water.
RAINWATERPILLOW.COM

OCTOBER 4-7, 
METRO TORONTO  
CONVENTION CENTRE, 
GREENBUILDEXPO.ORG

 The vegetated 
rooftop features a deck 
and sheltered living 
space made from 
sustainable wood. 

 A street view reveals 
a stairwell with a 
skylight that can be 
opened and cladding 
made from recycled 
slate and FSC-certified 
Cumaru. 

 Large overhangs  
on the south side keep 
the home cool and 
protected. The garden 
shed (far right) was  
built from the old home’s 
lumber.

 The “before” shot. 

DESIGNLINESMAGAZINE.COM

Two runs of stairs on either side 
of the kitchen counter lead 

to the main living space with its 
built-in bookcase, slate 

flooring and sofas from Tendex.

Unlike its more traditional 
neighbours, the new flat-roofed 

home sports such modern 
features as iron-spot brick and 

grey-tinted windows.
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Iron-spot bricks and tinted glazing present an 
austere face to the street. Step inside, though, and 
you’ll find the home is filled with light. Designed 
to fulfill the dreams of a semi-retired couple, it’s 
not exactly an empty nest. The house regularly 
accommodates visiting children and grandchildren.

To the right of the foyer is a vibrant red wall
of back-painted glass that runs the entire height 
and length of the house. The main floor is
open-concept: a short flight of steps leads from 
the entry to the dining area and kitchen. The
living space can be accessed from two short runs 
of stairs on either side of the enormous kitchen 
counter overlooking it. From here, a massive 
sliding glass door leads to a deck and an infinity
pool bordered in black porcelain tiles.

Linking the house’s three levels, the red glass
wall turns the stairs from object into experience. Its 
reflective qualities capture glimpses of the 
outdoors, while changes in daylight cast pink hues 
onto the white walls. “It gives you something
different every time,” says architect John Shnier of 
Kohn Shnier, who designed the home.  

 One of the interior’s 
most dramatic features 
is a red, back-painted 
glass wall that runs 
the entire height and 
length of the home. 

 A vertical oak 
screen separates the 
dining room and foyer. 
Philippe Starck chairs 
from Italinteriors 
and Flos pendant from 
Quasi Modo.

 The first-floor wash-
room is defined by a 
curved ceiling and floor, 
as well as a red wall. 
Clear glass surrounding 
the mirror provides a 
peek outside.
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Coat Hang by 
Loyal Loot 

Collective, $650, at 
Made. Left to

right: Bag by Red
Canoe, $150, 

redcanoebrands.
com; Scarf by
Big it Up, $28,
bigitup.com; 

Squirrels by IMM 
Living, $60 for pair, 

at Rolo; Driving
cap by Model Citizen,

$65, modelcitizen-
toronto.com;

Grenade keychain, 
$9, at Rolo; 

Leash, $100, and 
collar, $70, by 

Ken Diamond, at
Nomad, 

nomadshop.net.

 Hi! coat hanger 
by Diamantini

& Domeniconi, $900, 
at Suite 22 Interiors. 

Left to right: Vest 
by Wings + Horns,
$335, at Nomad,

nomadshop.net; Bag
by Granted, $69, 
at Drake General 

Store; Hat by
Wildhagen, $165, 

wildhagenwear.com;  
Telescopic tube, 
$20, at DeSerres, 

deserres.ca;
Axe by Best Made

Company, 
bestmadeco.com.
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THE 
PRINCESS 
& HER 
POUF
Clockwise from top 
left: Loop cushions 
(from $390) and duvet 
cover ($1990) by 
Catherine Regehr, at 
Hollace Cluny; 
Shiny white pillow by 
Fendi Casa, $1030, 
and taupe inlay 
cushion by Kenzo 
Maison, $1130, 
both at John Paul & 
Co; Linen pillowcases 
($125 for 2) and 
sheet ($225) by 
Matteo, at Hollace 
Cluny; Lemnos 
clock, $140, at Mjölk; 
Apothecary bottle, 
$15, at Drake General 
Store; Reversible 
blanket by Ivano 
Redaelli, $5186, at 
Avenue Road.

INTO THE 
WOODS

Clockwise from top 
left: Red throw by 

Ivano Redaelli, $857, 
at Avenue Road; 

Hand-embroidered 
pillow, $175, by 
Manor12.com; 

Hooked wool pillow 
by Pendleton Woolen 

Mills, $85, at Drake 
General Store; Flying 
geese pillow by Kerry 

Croghan, $125, and 
ant pillow by Bev 

Hisey, $144, both at 
Made; Pillowcases 

($348 for 2), top sheet 
($670) and duvet 

cover ($953) by Ivano 
Redaelli, all at Avenue 
Road; Roberts radio, 

$299, at Drake 
General Store; 

Espresso carafe by 
Alessi, $354, at  

Studio Brillantine; 
Red sheet by 

Missoni Home, $213, 
at John Paul & Co.;  
Bear, $50, at Rolo; 

Wilderness throw 
by Kerry Croghan, 

$259, at Made.

NOW 
65,000
COPIES 

PER 
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WHAT OUR  
PARTNERS ARE  
SAYING ABOUT  
DESIGNLINES
“As a new retail shop in Toronto,  
BoConcept benefited from the great 
market exposure Designlines offers.  
This publication is very well done  
and has a strong readership within  
our target market of urban-minded  
and design-conscious consumers.”  
Dominique Roberge, BoConcept

“Designlines is our most effective 
advertising campaign, bar none. Often 
new and existing customers come to  
our store with our ad in hand to purchase 
fine contemporary jewellery designed  
and made in Toronto. We are confident  
we are reaching our target market:  
those who are passionate about design.” 
Barbara Kelly, Partner/Director  
of Business Development,  
Anne Sportun  

“Designlines consistently provides a  
clear, authoritative voice for Toronto 
design. I am continually impressed with 
the quality of the content and presentation. 
And it's great eye candy. For Paloform, 
that voice has carried over directly to our 
advertising and this has translated into 
increased brand awareness and meaningful 
showroom traffic. Designlines absolutely 
speaks to our target market.”
Khai Foo, President, Paloform 

“Continually referenced by Avenue Road 
clients, Designlines is the authoritative 
guide to design and culture in Toronto.”
Michael Barr, Marketing Director, 
Avenue Road

“Merging Puma, a world of sport, 
lifestyle and fashion, with Designlines 
makes perfect sense, as both worlds 
target the same demographic of  
cultured, design-savvy consumers.”
Chantal Roy, Marketing, Puma

“Designlines rocks! There is no other 
design magazine out there for places like 
Suite 22. I’m going to be here for life.”  
Roberto d’Ulisse, Principal, Suite 22

“We have been advertising with Designlines 
since it inception and have yet to to miss 
a single issue. It is the only local publication 
that tastefully combines advertising  
with intelligent editorial content as well  
as supporting and promoting Toronto’s 
design and architectural community.  
It successfully offers both our trade and 
retail clients something of real value  
and thereby reaches our target markets 
effectively and affordably. We have  
great appreciation and respect for the 
creative team at Designlines.” 
Michael Piernitzki and Elizabeth Wright
Principals, Bauhaus Fine Windows  
and Doors


